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Pinterest Best Practices

USE PINTEREST TO EXTEND YOUR BLOG'S REACH
Pinterest is a combination of social media & search engine where people look for
inspiration, including specifically seeking out solutions. 
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A Pin is simply any image or video that someone chooses to save to Pinterest.
For bloggers, more important than the image itself is the link: Every pin links back
to the original source, so Pinterest can be a great source of referral traffic.

Pinterest recommends that you Pin something at least once per day, during peak
times, which they’ve found to be evenings and weekends for U.S.-based blogs. If
you’re going to post a large number of Pins over the course of a week, divide
them up and Pin several per day rather than posting them all at once.  See the
Tailwind lesson on auto scheduling. 

Pinterest is a highly visual medium, so it’s worth the effort to create quality
imagery. Your photos should be clear, well-lit, well-composed, and—most
importantly—in focus. If you don’t have the time, the tools, or the skills to create
imagery of your own, there are plenty of stock photography websites with quality
photos you can use. Adding a few words of text to your images can help give an
immediate idea of what the linked content is all about. For example, travel-related
Pins that include text typically get 20-30% more clickthroughs.

QUALITY IMAGES + COMPELLING TEXT

PIN CONSISTENTLY

Rich Pins add extra details to Pins and update important information from the
websites they came from. If something changes on your website, the Rich Pin
updates to reflect that change.

ENABLE RICH PINS

Click here and follow the instructions. 

https://developers.pinterest.com/docs/rich-pins/overview/
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PIN DESCRIPTIONS ARE KEY
Although Pinterest is a visual medium, great visuals alone are not enough to
create  engagement. Make the most of the description field by telling viewers
exactly what they will get if they click through to the linked content on your site.
Make sure to include your most important keywords to help your Pins appear in
search, but do this in a natural and helpful way rather than engaging in keyword
stuffing.
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SHARE GREAT CONTENT FROM OTHERS

No one likes click bait. Make sure that linked content delivers on what you
promise. Quality content will get visitors excited about following and interacting
with your blog. Pinterest penalizes Pins with broken links, so make sure all of your
Pinned links are correct and up to date.

DELIVER ON YOUR CONTENT PROMISE

Follow accounts from relevant blogs in your niche.You can also get other bloggers
involved in your Pinterest network by inviting them to contribute to group boards
(more on group boards in the next lesson).

ENCOURAGE TRAFFIC BOTH WAYS
You not only want people on Pinterest to save, share, and click on your Pins. You
also want readers to save your posts to Pinterest. You can do this by uploading a
Pin Image to your blog and asking them to share. You can use plugins like
AddThis. 

PLAN FOR SEASONAL CONTENT
When you're creating a content calendar, you should be looking at seasonal
trends. I recommend that you start pinning seasonal content about 30-45 days in
advance. Activity will keep picking up as you get closer to the event.

Click here to get an amazing FREE Pinterest Planner. 

https://www.simplepinmedia.com/pinterest-planner/

